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Research Findings
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People: Population and Migration

Population, 2000, 2005, 2009

# Change
% Change

Average Annual Growth

# Change
% Change

Average Annual Growth

Missouri
5,595,211
5,806,639
5,987,580

180,941
3.1%
0.8%

392,369
7.0%
0.8%

United States
281,424,602

295,753,151
307,006,550

11,253,399
3.8%
1.0%

25,581,948
9.1%
1.0%

Source: U.S. Census Bureau
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Missouri, Net Domestic In-bound and
Out-bound Migration, 2004-2008

Top States for In-Migration

1

N

To

A W N - el B W

Ul

Kansas
[llinois
California
Texas

Michigan

States for Out-Migration

Alabama
Alaska
Arizona
Connecticut

District of Columbia

17,507
16,693
11,728
4,888
3,865

-15,277
-11,729
-7,696
-3,282
-3,087

Source: IRS State-to-State Migration ﬁles; Missouri Census Data Center
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Population Growth
from 2000 - 2008

00-08PopGrwth

<-1.0%

-1.0% to 0.0%
0.0% to 0.5%
0.5% to 1.0%
1.0% to 2.0%
2.0% to 4.0%

>4.0%

2015 Population Density
by County

JEfférsqn éity

{ D
3

Sprmgfleld
oplln _ J}S o A0S

I West Pla
Branson J
Il

2015 Population Density

Il o200-56694
B 11477 -19389
Bl 72511476
[ 3520-7124
[ ]1e68-3519
[ Je14-1667

| |377-913 Source: ESRi Business Analyst and US Census
75-376 Population Density represents the number
of people per square mile.
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People: Race and Ethnicity

MARKETSTREETSERVICES.COM
Population Change by Race and Ethnicity, 2000-2009

American Indian Native Haiwaiian
and or Other
Alaska Native Pacific Islander

2009 Popul ation

Percentgrowth since 2000

Source: U.S. Bureau of Labor Statistics
Note: Not seasonally adjusted
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People: High School Graduation

National
Missouri Average

Graduation Rate for All Students,
Class of 2007 75.3%
15th

State Ranking innation —

: evesenea |
High School

2006 74.4%

Graduation

2004 75.0%
Rates, 2007
2002 76.1%
2001 73.0%
2000 713%
1999 721%
1998 70.0%
1997 70.6%

Source: Education Week: Editorial Projects in
Education Research Center Change over time, 1997 to 2007 (percentage points) 4.6 3.1

Percent of student lost by
Where are students [ost? grade

Oth grade 396% 31.4%
10th grade 30.1% 26.1%

11th grade 193% 17.8%
12th grade 11.0% 24.7%




Higher Education
Facilities

F&?t'Le_onard Wood

Poplar Bluff

~ West Plalns\\w

@ Higher Education Schools Total Population

“" Primary Airport | ]2382-25000

[ ]25001-55000 20,

Secondary Airport &
, [ ] 55,001 - 150,000
== |nterstate Highway
_ I 150,001 - 350,000
- S Highway
. : I 350.001- 1,016,315

D Strategic Plan Regions

Cities Data Source: MSDIS (www.msdis.missouri.edu)

JSTREETSERVICES.COM
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People: Socio-economic Trends
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Total and Child Poverty Rates, 2000 & 2008

Per Capita Income,
2000, 2005, & 2009 »

Missouri  United States - _ o 14 — " mMissouri
[ ——————————————————————————————————— ] ] 13 2% ~ ® N 18.9% United States
$27,891 $30,318 AT

$32458 $3&424 . _ﬁffmﬁ.,, -
i 10.6% Sl
% Change, 2005-2009 . . e -
% Change, 2000-2009 . . -
2009 as % of U.S. PCl . 100.0% : —
. ) ) e /" United States

2009 National Ranking - /

2000 — /" Missouri
2008 —

Source: U.S. Bureau of Labor Statistics

Children

Source: U.S. Census Bureau
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Median Household Income
by County

_‘\7\\ HEE B i (Stlouis
~Jefferson City ~ o

.

2010 Median HH Income
[ ]ss4,606-575,781
[ | 47,164 - $54 605
[ ]$40796-547,163
[T $35,310 - 540,795
B 521,315 - 535,309

I 524520 - 531,314
Source: ESRI Business Analyst and US Census

(ETSTREETSERVICES.COM
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People: Educational Attainment
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Educational Attainment, Missouri: 2000 & 2008
100% : - -

90%

80% -

70%
60% - I Graduate degree

B Bachelor'sdegree

50% -
B Associate's degree
40% -

I High school diploma

30% 1 B No Diploma

20% -

10% -

0% -
2008

Source: U.S. Census Bureau M A R K E T S_T




Prosperity: Employment Trends

Total Employment, 2004, 2007, & 2009

2-year 5-year

Region Q3 2004 Q3 2007 Q3 2009 change change

Missouri 2,235,070 | 2,317,516 | 2,177,459

United States 109,695,862 | 115,033,371 | 106,927,109

MARKETSTREETSERVICES.COM

Annual Unemployment Rates, 2000-2009

Source: U.S. Bureau of Labor Statistics

Average Annual Wages, 2004, 2007, & 2009

2-year 5-year

Q3 2004 Q3 2007 Q3 2009 change change

$34,236
$37,639 $42,143 $43,042

Missouri $37,574 $38,776

United States

Source: U.S. Bureau of Labor Statistics

10.0%
9.3%

9.0% / 9.3%
8.0%

7.0%

6.0%

0, 4
2 @ \/issouri

4.0% e | nited States

3.0%

2.0%

1.0%

0.0%
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

Source: U.S. Bureau of Labor Statistics
Note: Not seasonally adjusted
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2010 Unemployment Rate
by County

K ansa‘City‘—‘
Wh
vlfv

L . 4
T

—1 R
Poplar Bluff *

2010 Unemployment Rate Cities

| J208-364 ] strategic Pian Regions
[ ]160-207
[ ]128-159

B 102-127 o

P,
B 7s-101 @*
B -

- 0.0-50 Source: ESRi Business Analyst
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Prosperity: Employment by Sector

Educational services

Health care and social assistance

Employment
by Sector, Utities
Change, Administrative and waste services
4Q2004' Professional and technical services
4Q2009

Finance and insurance

Wholesale trade

B Missouri

Retail trade B United States

Source: Bureau of Information
Labor Statistics
Arts, entertainment, and recreation

Transportation and warehousing

Management of companies and enterprises

Construction

Manufacturing ~

-25.0% -20.0% -15.0% -10.0% -5.0% 0.0% 5.0% 10.0% 15.0% 20.0%




Prosperity: Employment by Sector

MARKETSTREETSERVICES.COM

A Business sectors w/ LQ>1.0 (greater concentration than U.S. sector)
and wages higher than the st

5-year job growth in Missouri
" Educational services ($45,316)

' Utilities ($77,315)

|
i Health care and social assistance ($43,335)
[
i Finance and insurance ($58,497)

9-year job loss in Missouri

' Management of companies and enterprises ($80,075)
" Information ($63,662)

' Wholesale trade ($61,335)

" Manufacturing ($52,038) MARKET ST




MARKETSTREETSERVICES.COM

$120,000

$100,000

$80,000

$60,000

$40,000

$20,000

S0

Average Annual Wage by Sector, 4Q09

Source: Bureau of Labor Statistics

B Missouri

B United States




Prosperity: Tax Burden

State Taxes, Ranking and Levy, 2010

Tax

Rank

MARKETSTREETSERVICES.COM

Overall

Sales Tax

Corporate Tax

Individual Income Tax

Unemployment Insurance Tax

Property Tax

16
5
27
16
7
18

MO Per Capita Tax Revenue

US Per Capita Tax Revenue

$1,728
$2,329

Source: Tax Foundation's State Business Tax Climate Index, 2010; U
.S. Census Bureau Annual Survey of State Government Tax Collections,

Total Tax collections divided by population
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Prosperity: Entrepreneurs

MARKETSTREETSERVICES.COM

% of United
Missouri United States States

2002 329,854 20,392,068
2005 375,352 20,392,068
2008 381,644 21,351,320
% Change, 2005-2008 1.7% 4.7%
% Change, 2002-2008 15.7% 4.7%
0 T e—— T

Source: U.S. Census Bureau
Missouri United States

H 2002 ®2005 2008

Source: U.S. Census Bureau
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Prosperity: Patent Activity

MARKETSTREETSERVICES.COM

Patents, by Inventor, 2005-2009

Missouri United States

12.61 0.89% 82,586
14.72 0.84% 102,267
14.57 0.92% 93,690
13.21 0.86% 92,001
14.65 0.92% 95,037

Source: U.S. Patent and Trademark Office
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Place: Cost of Living

State of Missouri
Columbia, MO
Jefferson City, MO
Joplin, MO
Kansas City, MO
St. Joseph, MO

St. Louis, MO
Springfield, MO

Composite
Index

Cost of Living Index, 1Q 2010

Grocery

96.1
95.1
923
82.8
94.6
98.4
99.5
973

Housing

81.2
80.6
74.2
75.3
88.7
87.5
78.2
79.8

Utilities
94.9
93.0
94.6
102.9
89.6
97.8

86.0
79.0

Transportation

Health Care

MARKETSTREETSERVICES.COM

Misc Goods &

Services

Source: C2ER Accra Cost of Living Index; 100 = U.S. Average
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Place: Crime

MARKETSTREETSERVICES.COM

Crime Rates per 100,000 Residents, 200, 2005, & 2008

Change, 2000-2008 Change, 2005-2008

2000 2005 2008
Number Percent Number Percent

Missouri

-9.3%
2.9%

Property Crime

Violent Crime

United States
Property Crime 3,618.3 3,431.5 3,212.5 -405.8 -11.2% -219.0

Violent Crime 506.5 469.0 454.5 -52.0 -10.3% -14.5

Source: The Disaster Center (http://disastercenter.com); Federal Bureau of Investigation
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Transportation:
US Highways with Daily Traffic Volumes

1,360
\/ 5

2,489
—

i

siCity !

2,61Roplar Bluffe=—= 60
1605 (2841
= 87 5

[ Bransch

(22 370

’%A\;erage Annual Daily Traffic Count (2{]07)|

= S Highway &

Interstate Highway

Cities
Data Source: Missouri Department of Transportation, 2010

E Economic Regions Published by the Geographic Resource Center /
Missouri Spatial Data Information Service (www.msdis.missouri.edu)




Place: Airport Capacity

MARKETSTREETSERVICES.COM

Airport Passenger Traffic and Rankings, 2006 & 2009

Ranking Passengers

Airport
St Louis, MO (STL) 33 15,205,944 12,796,302 -15.8%
Kansas City, MO (MClI) 38 11,237,480 10,041,165 -10.6%
Springfield, MO (SGF) 125 - 864,999 811,771 -6.2%

Columbia Regional - - - 26,657 49,673 86.3%

Source: ; Airport Council International
Note: Columbia Regional is unlisted by ACI.

Airport Cargo Capacity and Rankings, 2006 & 2009

Ranking Freight Cargo (metric tons)

Airport
St Louis, MO (STL) 134,948 110,551 -18.1%
Kansas City, MO (MCl) 85,551 88,673 3.6%
Springfield, MO (SGF) - 21,538 11,437 -46.9%

Source: ; Airport Council International

Note: Columbia Regional is unlisted by ACI. M A R K E T ST




Potential Development
Sites by Zoning Type
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Key Findings

MARKETSTREETSERVICES.COM

A The proportion of young professionals (25-34) to the overall population in Missouri
(13.1%) is on par with the United States (13.5%) T however, the YP population is
growing faster in Missouri (up 7% since 2005 compared to 4.7% nationwide).

AWhil e Missouri 6s population 1is
more than 80% of the total population. In 2009, it ranked 35th among the states in
terms of its share of minority residents.

A Missouri ranks 31st in per capita income in the nation. Per capita income (PCI) in
Missouri is $35,676, or 91% that of the nation ($39,138).

i Compared to the nation, per capita income in Missouri is derived from a higher
proportion of transfer receipts and a lower proportion of investment income.

A Low cost of living allows higher rates of homeownership and a lower proportion of
renters who spend more than 30% of household income on rent.

MARKET 3T



Key Findings

MARKETSTREETSERVICES.COM

AFrom 2000 to 2008, Mi ssouri 6s per

has decreased from 19% to 14% and
degree or greater increased from 27% to 32%.

ACompared to national figures, Mis
students per teacher versus 15.5), its students have a lower incidence of poverty

(38.7 percent versus 41.5 percent) , and its average per pupil expenditure is lower
($11,284 versus $12,224).

A However, the stateranked40"i n Educati on Weekos

ranking, with comparatively poor marks in K-12 student achievement and college
readiness, and incentives for teachers.

MARKET 3T



Key Findings

MARKETSTREETSERVICES.COM

A Between Q3 2007 7 Q3 2009, the most recent period which detailed data are
avall able, the Stateds empl oyment
(-6% compared to -7%).
i Over the | ast vyear, Mi ssouri 6s unem
from the national unemployment rate.

ADuring the same period, Mi
nation (3.2% compared to 2.
U.S. by $4,266.

A Compared to national averages, Missouri has a lower proportion of entrepreneurs
and a lower rate of patent activity; however, the state has good small-business
support programs in place.
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Audience Response Session
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What county do you represent?

MARKETSTREETSERVICES.COM

Montgomery 2%
Lincoln 0%
Warren 0%
St. Charles 7%
St. Louis (county and city) 75%
Franklin 4%
Jefferson 4%
Washington 2%
Other 7%

1.
2.
3.
4.
5.
6.
/.
8.
9.




What industry to you represent?

MARKETSTREETSERVICES.COM

Financial Services 7%
Professional services 9%
Retail or hospitality 0%
Education 22%
Life/health sciences or services 7%
Economic development agency 15%
Information technology 5%
Manufacturing 2%
Non-profit/Government (not Econ. Dev. Agency) 16%
Other 16%

MARKET 3T

1.
2.
3.
4.
5.
6.
/.
8.
9.

—
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What is your age?

. 18-24 years of age
. 25-34 years of age
. 35-44 years of age

. 45-54 years of age
. 95-64 years of age
. Over 65 years of age

MARKET 3T



Pl ease choose from

1. | 'have lived in this region my
entire life.

2. | grew up in this region, left and

came back.

3. | moved here from elsewhere In
Missouri or from out of state.

MARKET 3T



ease choose from

plan to retire in this region.

. | plan to stay here for the
foreseeable future, but might

relocate one day.
plan to relocate soon.
am not sure of my future plans.

MARKET 3T



Pl ease choose from t
under 18)

. My child(ren) will choose to live and
work in this region.

. My child(ren) will leave the region for

school or work but will likely return.

.My child(ren) will leave the region but 20%
will likely not return.

.l cannot predict 20y
. 1 do not have children under 18. 39%

MARKET 3T




Overall competitiveness
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Compared
business climate is:

1. Strong
2. Moderate

3. Weak

4 No opl
know

t

O

n |

ad] acent

O




MiI ssouri 0s (g rweaknesses t
(chooseop three

Tax structure

Workforce skills

Business incentives
Research/innovation capacity
Entrepreneur Development
Quality of life

Educational systems
Infrastructure capacity
Export/import assistance

10. Access to capital

1.
2.
3.
4.
5.
6.
/.
8.
9.




MIi ssour i1 0s (¢ rseeagthse
(choosdop threg

Tax structure

Workforce skills

Business incentives
Research/innovation capacity
Entrepreneur Development
Quality of life

Educational systems
Infrastructure capacity
Export/import assistance

10. Access to Capital.

1.
2.
3.
4.
5.
6.
/.
8.
9.




Please rank the top 2 most serious threatsto
MI ssouri 0s econaoum

MARKETSTREETSERVICES.COM

Lack of focus on existing MO
companies

Lack of focus on start-up
companies.

Lack of focus on technology
based small businesses.

Competition from neighboring
states

Competition from all U.S.
states

Foreign competition.
No opinion/D

1




Please select one answer:

MARKETSTREETSERVICES.COM

Missouri should aggressively
entice existing companies from
adjacent states in the same
metro area to relocate.

Missouri should negotiate
agreements with adjacent states
not to provide incentives to
relocate existing companies in
same metro area .

No opinion/ Do

Shoul dnot of f
situation.

50%

30%




How would you compare the attractiveness of
this region to businesses to the rest of Missouri?

MARKETSTREETSERVICES.COM

. Much better
. Somewhat better s
. About the same

. Not quite as good
. Much worse
.Donot Know
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Brief additional comments on
MI ssouri os Over al

MARKET 3T



Workforce development
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Please reply to the following statement:
OBusi nesses can fiI nd

MARKETSTREETSERVICES.COM

. Strongly agree
. Agree
.No opinion/ Donot

. Strongly disagree

1
2
3
4. Disagree
5
6. Not applicable

MARKET 3T



Please reply to the following statement:
oWorkers are skill ed,

MARKETSTREETSERVICES.COM

. Strongly agree
. Agree
.No opinion/ Donot

. Disagree
. Strongly disagree
. Not applicable

MARKET 3T



Please reply to the following staterhent

~

oWor kers donot have t

MARKETSTREETSERVICES.COM

. Strongly agree
. Agree
.No opinion/ Donot

. Strongly disagree

1
2
3
4. Disagree
O
6. Not applicable

MARKET 3T



Please reply to the following statement:
O Our best t al ent Mo V e ¢

MARKETSTREETSERVICES.COM

. Strongly agree
. Agree
.No opinion/ Donot

. Strongly disagree

1
2
3
4. Disagree
5
6. Not applicable

MARKET 3T



Are regional workforce development organizations responsive
to the needs of companies that need training or re-training?

MARKETSTREETSERVICES.COM

. Strong yes
. Yes
opi nion/ Donot

. Strong no

1
2
El
4. No
5
6. Responsive, but lack adequate resources.

MARKET 3T



Is there effective coordination bhetween education/training,
economic developers and businesses to prepare workers?

MARKETSTREETSERVICES.COM

. Strong yes
. Yes
.No opinion/ Donot

. Strong no

1
2
3
4. No
5
6. Not applicable

MARKET 3T



Priorities for a state talent retention and attraction program.
(pleaseselect twaor #5)

MARKETSTREETSERVICES.COM

Funding part or al of studentso
college tuitions contingent on them 40%

remaining in Missouri after TR
graduation.

Working with community colleges &
universities to create programs
designed to retain graduates in MO.

Partnering with a job-posting site
(i.e., Monster.com) to create a
Missouri-specific website.

Hosting events in key states to attract
expatriate residents back to Missouri.

Missouri should not fund talent
retention/attraction programs.
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Brief additional comments on
Workforce.

MARKET 3T



Business climate
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Do businesses receive enough attention from
local economic developers from the region?

MARKETSTREETSERVICES.COM

. Strong yes

1
2. Yes

3. No opi nion/ Donot
4

5

. No
. Strong no

MARKET 3T



Should there be the same set of counties for regional agencies related to
economic development, workforce, planning/development, and other
related functions?

MARKETSTREETSERVICES.COM

1. Strong yes

2. Yes

3. No opi nion/ Donot
4

5

. No
. Strong no

MARKET 3T



Which of these small business assistance websites
do you use the most? (Select top two

. Missouri SourceLink

. MOBusiness.Net
(SBDTC, Extension)

. State of MO (Home
page, business asst.)

. MO Dept. of Econ.
Dev.(Incentives)

. MO Business Portal
. None




Pl ease select MiIissouri 0S
product import and export (select two or #35):

MARKETSTREETSERVICES.COM

Creation of additional or expanded
Foreign Trade Zones.

Helping to reduce import/export
costs.

Increasing staffed assistance for
businesseso I mport/ ex

19%

Creating more direct relationships
between Missouri firms and foreign 14%
companies.

Missouri should not increase
funding for import/export activities.

No opinion/ Do




Please choose the two most restrictive costs
limiting your business:

_abor costs

_and costs

Rental costs

Utilities costs

. Transportation costs

. Healthcare costs

. Taxes and fees

. No opinio

1.
2.
3.
4,
5
6
7
8




MI ssour I Sshoul d addr e
(Pleaseselect twaor #7 or #8)

MARKETSTREETSERVICES.COM

. Sales and use tax
Employer withholding tax
. Corporate income tax

Personal income tax
. Corporate franchise tax .«
. Workers Comp.

| bel | eve
structure is fair.

No oplni o

16% 16%




Pl ease rate the stateos
bringing new businesses to the state. (Selecobné

MARKETSTREETSERVICES.COM

Adequate T no problems.
Inadequate amount.
Adequate, but too complex.
Adequate, but wrong type of

funding.

Adequate, but difficult to obtain
discretionary funds.

Should focus on targeted
industries.

No opinion/ Donot
Shoul dnét of f &




Pl ease rate the stateos
start-ups or expansion of existing businesses: (Selecbne

MARKETSTREETSERVICES.COM

Adequate T no problems.
Inadequate amount.
Adequate, but too complex.
Adequate, but wrong type of

funding.

Adequate, but difficult to obtain
discretionary funds.

Should focus on targeted
Industries.

No opinion/ Don
Shoul dnot of feer




Please rank the following potential new Missouri
incentives (First choice=Most Preferreg

Highly-c a p i tinaoVationfuedd fi o

award grants to promising Missouri 28% .
companies with innovative technologies. 27%
Seed Capital Revolving Fund to help

seed and early-stage technology
businesses grow in Missouri.

For gi v a bProdof Chriseptq O
loans to help Missouri tech firms reach
their next stage of funding.

Angel Tax Credit program to help bridge
the gap in equity funding for high-tech
startup businesses in Missouri.

No opinion/ Donot
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Brief additional comments on
Business Climate.
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Marketing
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What is your perception of how most
companies outside the state view Mlssourl’?

. By Region (St. Louis, KC, others)

. By Community

. By the entire State

. By Industry Sector

. No particular identity.

.No opi nion/ Donot kn

MARKET 3T



What is the highest value marketing strategy for
Missouri to pursue? (choose top 3)

Pai d and nearnedo medi a
placements

Industry conference
sponsorships

Tradeshow attendance and/or
exhibitions

QOutreach to site selection
consultants and corporate site
selectors

Investment missions
Digital marketing campaigns.
No opinion/ Do

30%

Jp—




How important are marketing efforts to attract out-of-
state companies that are considering a new facility?

MARKETSTREETSERVICES.COM

. Very important
. Somewhat important

.No opinion/ Donot

. Slightly important
. Not important

MARKET 3T



Missouri has offices in China, Europe, Japan,
Mexico, S. Korea and Taiwan.

MARKETSTREETSERVICES.COM

. This is the proper number

. There should be fewer 1
the state should invest
resources in the U.S.

. There should be more 1
International markets are
key opportunities for
Missour
No opinion/ D

. This is not a priority.

18%
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Brief additional comments on
Marketing.
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Infrastructure
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Choose top three. Thi s regi onc
competitive disadvantage is:

Roads and highways
. Alirport cargo capacity
Class A freight rall
. Water transportation

. Water and sewer capacity

High-speed
telecommunications

Development sites and
buildings

Class A office space
Ot her s/ Don




What ar e toptwo mfrastruetgre o n O
funding priorities?

Roadways
Rural broadband connectivity

Industrial development
mega-sites
. Airport capacity o
Muti-modal Ainlfand porto sit
. Water and sewer connectivity
Donot know/ Ot hje# s|. X

| 3%
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Brief additional comments on
Infrastructure.

MARKET 3T



Small business and

entrepreneurship
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Select the one t hat
small business lending (by banks).

. Adequate

. Inadequate resources/limits.

. Requirements are too high.

. Unfamiliarity with business needs.
.Busi nesso | oan regqg
.No opinion/ Donot Kk
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Please rate the quality of small business
assistance in the region:

. Very good

. Good

.No opinion/ Donot
. Poor

. Very Poor

MARKET 3T



Please rate the assistance capacity for minority- and
women-owned businesses in this region:

MARKETSTREETSERVICES.COM

. Very good
. Good

.No opinion/ Donot

. Poor
. Very Poor
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Please rate the availability of small-business
seed capital in this region:

. Very good

. Good

.No opinion/ Donot
. Poor

. Very Poor

MARKET 3T



Please rate the opportunities to network with
other entrepreneurs in this region:

. Very good
. Good
.No opinion/ Donot

. Poor
. Very Poor
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Please rate the presence and quality of small-business
incubators or co-working spaces in this region:

MARKETSTREETSERVICES.COM

. Very good
. Good

.No opinion/ Donot

. Poor
. Very Poor

MARKET 3T



Describe awareness of Missouri Small Business and
Technology Development Centers (SBTDC) in this region?

MARKETSTREETSERVICES.COM

Very aware. 689%

Somewhat aware. '
Little awareness
No awareness.




Please select two priorities for the SBTDC system:

MARKETSTREETSERVICES.COM

Build and fund new SBTDCs in
underserved areas.

Spend more to better market
the SBTDCs.

Invest in new technologies to
| mprove the S
assistance capacity.

Better enable SBTDCs to help
clients access capital.

SBTDC funding should not be
Increased. 2%

No opi ni on/D‘m&A




MARKETSTREETSERVICES.COM

Brief additional comments on
Small Business and Entrepreneurism.

MARKET 3T



Innovation, R&D and

enterprise creation

MARKET 3T



Whichtwoo f t h e
biggest weaknesses?

MARKETSTREETSERVICES.COM

. Qverall research capacity

. Start-up and Angel
investment capital

. Second-stage and venture
capital availability

High-tech incubation space

. Technology
commercialization capacity

No opinion/ B




Please select your top two spending priorities
from the following list:

MARKETSTREETSERVICES.COM

Recruiting top researchers to
the stateoOs publaxc universi

Increased appropriations for
technology commercialization

activities at state public

universities.

Fundi noffc oinpcr eopotf o
centers at state public 15%
universities. B

Developing additional 6%

technology incubators. E
No opini on/ Ddah= | D W-




Brief additional comments on
Innovation, R&D, and Enterprise Creation.

MARKET 3T



Quality of life

MARKET 3T



What are the top two things this region should
focus on to improve its quality of life?

Public safety

Health care

K-12 Education

Higher Ed (2&4 yr)
Downtown revitalization
Environmental protection
ASmart growtho |[pl anning
Recreation amenities s sox
Arts and culture programs

1. No opinion/ D

1.
2.
3.
4.
5.
6.
/.
8.
9.




What are the top two reasons you think young
professionals (YPs) may not be locating in this region?

MARKETSTREETSERVICES.COM

Not enough Athings to doo f
young people.

Better jobs elsewhere.
YPOs opinions arje nqj value

40%

—~

by current local leadership.

Perceived quality of life issues
such as school quality,
tolerance of diversity, lack of
recreation opportunities, etc.

We do not have an issue with
YP retention/attraction.

No opinion/D




What are the top two things this region could do
to better attract young professionals?

MARKETSTREETSERVICES.COM

Invest in more amenities
attractive to YPs. 23%

Invest in downtown
development /mixed use
housing attractive to YPs.

Work harder to involve YPs in
leadership networks and
decision-making.

Improve school quality.

Become more tolerant of diverse
cultures and perspectives.

No opinion.




Brief additional comments on
Quality of Life

MARKET 3T



Target business sectors
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Pl ease comment on MiI s's

sectors:

MARKETSTREETSERVICES.COM

A Defense/Homeland A Information Technol.
Security A Life Sciences  (includes

A Agribusiness Biomedical, Animal

A Automotive Health, Plant Sciences)

A Energy A Transportation/

A Financial Services Logistics
28% 1. These are the correct sectors
33% 2. These are correct, but there are too many
26% 3. |support most, but not all, targets
9% 4. | have serious concerns about numerous sectors
5% 5 No opinion/ Donot Kkno

MARKET 3T




Is there a target you feel strongly should NOT be
pursued? (pleaseselect twar #9)

Defense/Homeland Security
Agribusiness

Automotive

Energy

Financial Services
Information Technology

Life Sciences
Transportation/Logistics
No opinion/

1.
2.
3.
4.
5.
6.
/.
8.
9.




Should Missouri pursue additional targeted industries?
(pleaseselect twaor #7 or #8)

Health Care Services

Nanotechnology/Materials
science

Aerospace

Corporate and Regional
Headquarters

Advanced Manufacturing

Green Technology

No additional sectors needed.
No opinion/ Dag




MARKETSTREETSERVICES.COM

Brief additional comments on
Target Business Sectors.

MARKET 3T



Final questions
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Part 1: Please rank the top 3 Priority Strategies.

MARKETSTREETSERVICES.COM

Assessment/restructuring the state/local
taxation.

Increase seed/venture capital funds.

Prioritize investments to prepare Pre-K-
16 students for high-value careers.

Increase state funding for R&D and
technology commercialization.

Increase efforts to market Missouri
domestically and internationally.

Invest in development of physical
infrastructure.

Increase training opportunities for the
existing workforce.




Part 2: Please rank the top 3 Priority Strategies.

MARKETSTREETSERVICES.COM

|l ncrease i nvest-ments I n the state
business-assistance capacity.

Retool economic development incentives.

Streamline and focus target industry
sector priorities.

Provide better access to small business
lending.

Prioritize investments in enhancing

Mi ssouri 6s qualit
jobs.

Enhance resources for exporting MO
products and services.

Better focus on innovation-driven growth
and cluster development.




If you could select two things the state could do to help
your community, what would they be?

1.

Better assist communities in local
development capacity.

Provide a more active, ongoing role in
prospect management after an initial
inquiry.

Work more closely with you to routinely
identify and address competitive
challenges and opportunities.

Provide continual best practice
examples to inform local programming
and operations.

Improve communication related to
prospect activity and results.

None of the aboye

Other.

27%

16%

25%

10%

MARKFTSTRFFTSFRVICFS FOM

11%

5%




MARKETSTREETSERVICES.COM

Brief additional comments on
this section and all others.

MARKET 3T



Next Steps

MARKET 3T



MARKETSTREETSERVICES.COM

Information from regional forums will combine with quantitative
research to inform the development of target business sector
recommendations, policy priorities and the Strategic Initiative.

The I nitiativedOs Steering
list of strategic priorities and policy recommendations.

Based on this feedback, final recommendations will be developed.

A second series of regional forums will present the approved list of
strategic priorities to Mis

Operational plans will be developed around the approved strategic
priorities.

MARKET 3T



http://lwww.ded.mo.gov/Strategic.aspx

MO.gow | Govermor Jay Mison | State Agencies | Online Services £ SHRRE

DED AGENC IES

Strategic Initiative for Economic Growth

Purposze: Members

To identify a clear path for growth in the Mizsoun economy, the 2010 Strateqgic Initiative for = Steering Committes List
Ezonomic Growth has been launched by Gowermor Mison. The Initiative will engage
representatives from business, labor, higher education, and economic dewvelopment across the Summaries of MEEtiI‘lgS
state to chart a path for transforming the Missoun economy into 3 long-tem, sustainable, 21st -

century growth economy . The initigtive will be coordinated by the Mssourd Depatmert of Z5tr Com Mg 1 video link
Bzonomic Dewelopment and a professional facilitator experenced in economic dewvelopment

strategic planning. Upon completion of the 6-9 month process, the final Initigtive plan will MEETiI‘lg MNotices

idertify 3 wision and mis=ion for transforming the bissoun economy within & vears; data driven
strategic and tactical plans required to accomplish the vision and mis=sion; tangeted high growth -
industries that will drive econamic growth in the state; and other economic factars that support —Agenda, Steering Com. #1
long-temmn econemic growth including innowation, workforce, access to capital, quality of life, tax

structure and incentives. Reports and Studies

7z Steering Corn. 81, July 23

Leadership: Fllnitiztive Surriary
Eiarket Str, Steerg Comn #1

# The Initigtive management and owersight will be by Oawid ke, Director of the Missoun -
~ Downing, Str Com 81

Department of Boonomic Dewvelopment. -
~Flerning, 5tr Comn #1

=z Ferr, Str Com #1

T Romitti, Str Com #1
TEruton, $tr Com #1
! Chung, %tr Com #1

BFres. Forsee, Stmg Com #1

#» The BExecutive Advizory Committee is Bill Downey of Kansas City Power & Light (Kansas
City; Ann hvare Baker of UhiB (Springfield); Dawid Steward of Wiordd Wide Technolagies
[5t. Louis); and Paul Combs of Baker Implement (Kennett). This committes will prowvide
overdll guidance and direction on the process.

# The Strateqgic Inititive $teerng Committes, comprised of business, education, economic
development, and labor leaders from all parts of the state, will hawve the following tasks:

@ Review and analyze information and data regarding hds=oun's economy, cument and
patential initigtives and strategies, and other related material.




